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I'" AYKEIOY
TEXNOAOI'TKH KATEYOYNXH
APXEY OPTANQXH>Y & AIOIKH>XHX
EIMIXEIPHXEQON & YITHPEXION
ETT(]VG?\nTTTlKCI
Osuata 2 OO 6

OMAAA A’

A.1. Ot pekemTéc TG S101KNGONG TOV EMYEPTTEDV, } 0 LUK Ko

(Movaoec 4)

(Movaoec 4)
cTinedo oe KGOe

A.3. Ot emyepnoloKéc Aettovpyieg 6 v;)) y

emyeipnon, Aoy TG S10POPETIKOTHTOC

(Movaoec 4)
A.4. O1 Bacikég Evvoleg Koty OHlovTal OTIG S1APOPEC YDPES
1 TEYVOAOYIKEG TOVG
(Movaoec 4)
A.5. H dvvatomta g ¢ | TOLOTNTO KOl T OTO oyolfd TG
(Movaoec 4)
A.6. { . G6eEMVY Ko TG Aertovpyiog Tov marketing
¢ } J, GLVOESEUEVOV LETAPANTOV YVOOTES G TOL “4Ps”
(Movaoec 4)
A.7. He ) C 1 0T TOL OPYOAVIGHOD gival evBovn Tov
(Movaoec 4)
XTI TOPUKATO TPOTAGELL 0 Au8. pérpL kKo AL9., va ypdyete 6TO TETPAOLO GOG TOV
apOuo g mpéTacg Ko, 0V T0 YPAUNA TTOV GVTLOTOLLEL 6T GOGTI UnAvTI|ON)
A. 8. Avtikeipevo g 010 pANceV etvat:
o OpacTnpPlOTNTEG W 0. TPOGEAKDGOVV KOl VO TEIGOLV TOVG KOTOVUAMTEG VO

ooy oBé

. 10 o €
C ~ T
Y. Vo TANPOPQpIS

O

avaAoyn TotoTnTo.
¢ KOTOVOAWMTEC OTL TO TPOIOV N M) VINPEGia TG emyeipnong eivat
1 KOAOTEPT] EVOAAOKTIKT ETIAOYT] Y10 TNV IKOVOTOINGT TV AVOYK®OV TOVC.

5. Oha ta mopomdve
(Movaoec 6)

Ta 0pora TpoopilovTal Y10 OMOKAELGTUCT YPTOT TS PPOVTICTIPLOKNG LOVAOOS
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A.9. Evog KaAdg nyETC 6TO YMDPO TOL:

a. kafodnyel Ko maipvel TpwToPoviies.

B. avoiyel opiCovteg kot BEATIOVEL GLVEXDC TO TPAYLUOTOL.

Y. OAa T TOPOTAVE.

. Kavéva, amd T TopaTdVe.

(Movaoec 6)

No aravricste 6TIS TAPIKATO EPOTNGELS:
A.10.1) Tiotoyo &xeln mopakivion tov epyalopuévay;

Movaoec 3)
1) Tiwpocmabolv va Tpocdiopicovy ot didpopeg Bempieg Tapakivnong mo
avamtuydei,

@,

B.1. T1 peketd kot epevva n Awoiknon Ipocwm ati amoteAet

OTLLOVTIKY] ETLYELPTGIOKT] AELTOVPYIEKO

TOG Tn S

(Movaoec 11)

(Movaoec 6)

(Movaoec 6)

(Movaoec 6)

(Movaoec 9)

Ta 0pora TpoopilovTal Y10 OMOKAELGTUCT YPTOT TS PPOVTICTIPLOKNG LOVAOOS



